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Artificial Intelligence (Al) draws on vast amounts of data. It analyzes a wide range of conditions and variables, helping
‘ to produce possible outcomes across different scenarios. As Al makes complex workflows simpler and supports more

22 NEW PRODUCTS NOROO PAINT STRENGTHENS ITS RESPONSE TO THE refined decision-making, its use is spreading rapidly across industries. Companies are increasingly integrating Al into
HIGH-PERFORMANCE, RECOATING, AND WATER-BASED customer service, enabling them to respond quickly to a wide range of customer needs. NOROO is moving in step with
PAINT MARKETS WITH NEW BUILDING PRODUCTS these changes, developing and launching Al-powered services that enhance customer satisfaction while improving
STRENGTHENING A PRODUCT PORTFOLIO THAT COVERS EVERYTHING FROM efficiency on-site.
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NOROQ’s Color Solutions with Al

Artificial Intelligence (Al) no longer belongs to some distant future. What once felt possible only in films has now be-
come part of everyday life and the workplace. As Al becomes more deeply embedded in daily life, companies are us-
ing it to introduce new services and strengthen their competitiveness. NOROO Paint & Coatings is moving in step with
this shift, bringing Al into its color design expertise and color-matching data built over many years. Part of this effort
includes NOROO Smart Color for apartment repainting design, along with NOROO Smart Mix for color matching. The
teams behind both services shared the rationale for their development and the value they deliver.
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APARTMENT REPAINTING DESIGN,

REVIEWED IN FIVE MINUTES

NOROO SMART COLOR

NOROO Smart Color is an Al-based service that lets us-
ers simulate apartment repainting designs. In the past,
proposing an apartment repainting design to a client
involved several steps. The sales team would first pho-
tograph the apartment, then the Color Support Team
would prepare an initial draft based on those images.
Once the draft was shared with the client, feedback was
gathered, and revisions followed. The process took con-
siderable time, and in the early stages, there were prac-
tical limits to comparing a wide range of design options.
NOROO Smart Color was developed to address those
challenges as an Al-based color simulation service.
NOROO Smart Color generates a draft in just five min-
utes once a photo is uploaded, and the desired color
tone and design are selected. That means the design
can be reviewed on-site with the client, allowing for the
comparison of options in a more intuitive way and en-
abling revisions as needed. More attempts are now be-

ing made across architecture and painting to apply Al
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to visualization. Even so, very few have taken shape into usable
forms for real work applications. NOROO Paint & Coatings has
moved ahead of the curve and brought this possibility closer to
reality.

“Al is being applied across a wide range of industries, but for a
service to work in the field, accuracy and speed matter most.
Apartment buildings vary widely in structure, and each must be
accurately rendered in elevation drawings. Color, pattern, and
other design elements also need to be applied in a stable way.
In response, we organized color and design elements systemati-
cally so the Al could learn them with precision.” That was how
Assistant Manager Lim Se-hyeon of the Color Design Team ex-
plained it, with Assistant Manager Yun Tae-hyeon adding further
insight. “One of the biggest technical challenges was delivering
high-quality images while preserving the actual structure of Ko-
rean apartment buildings. Our goal was to create a service that
could truly be used on site, and we spent two years building it
step by step.”

After the development process, NOROO Smart Color was intro-
duced in late January, making it all the more meaningful as an
Al service tailored to Korea's apartment repainting environment.
Team Manager Cho Ji-hyeon explained, “Similar technologies
do exist, but cases that have been trained on Korean apart-
ment structures and developed into an actual service are rare.”
The level of quality was possible because NOROO Paint & Coat-
ings has steadily built up data on apartment repainting design

in Korea since the early 2000s. Drawing on rich, highly detailed

in-house data, NOROO Smart Color
was designed to provide design re-
sults that reflect current trends and
perform well in real-world settings.
Team Manager Cho Ji-hyeon said,
“One major strength is that we can
show a draft right from the very first
consultation with the client. Designers
have also been able to cut down on
the repetitive work that used to take
so much time, allowing them to focus
more on design review and on creat-
ing more polished drafts. This is not
simply a service that generates im-
ages with Al. It was designed around
the actual repainting workflow, which
means it improves efficiency for both
clients and the people doing the
work. That gives us plenty of room
to expand how it can be used going
forward.”
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A NEW “EYE” BUILT ON MORE DATA

NOROO SMART MIX

NOROO has introduced Al in another area as well.
NOROO Paint & Coatings’ Architectural Technology
Team 1 handles requests from agencies across the
country for color formulation data. At authorized deal-
ers, staff use colorimeters to analyze color and carry out
color matching to produce paint in the desired shade,
but the intended result is not always achieved. As a re-
sult, requests for more accurate formulation data range
from around 120 cases a day to as many as 200.
Manager Lim In-taek said, “When a request comes in,
we run color mixing tests, apply the paint itself, check
the results, and then provide the data. If the color is not
right on the first try, the process often takes more time
than expected because it has to go through several
rounds of adjustment and verification.”

That is exactly why NOROO Smart Mix, an Al-based au-
tomatic color-matching service, was introduced. It was
developed to reduce the number of repeated color-
mixing tests and shorten waiting times for agencies. We
began exploring Al-based data support to improve ef-
ficiency for everyone. In the past, you had to wait for
some time after making a request. Now, you can check
color formulation data with just a few clicks.”

The road to building the service was anything but sim-
ple. The process involved one challenge after another,

08

from aligning real-world color perception with the data
to converting that data into a form suitable for Al learn-
ing. In the field, customers, agencies, and workers all
judge color with the naked eye. That is why what mat-
ters is not just a numerical match, but a color that looks
naturally identical in real use. Manager Lim In-taek said,
“Even when two colors look the same, the measured val-
ues can vary depending on the paint’s gloss level, sur-
face condition, or material. The biggest challenge was
figuring out how to align the color people see with the
data behind it.” To narrow the gap, the development
team began by converting and refining the data into
a format suitable for Al training. They created paint
samples under a range of conditions, measured them
repeatedly, and compiled the data. At the same time,
they established new standards to reduce the gap be-
tween measured values and actual color. They paid
close attention to the fact that the same color can look
different in different environments. Taking this into ac-
count, they focused on strengthening the algorithm’s
reliability through repeated comparison and verification
across a wide range of conditions.

Building the data took about two years. The work went
far beyond simply accumulating data. It had to be
verified and refined repeatedly to connect with real
color-matching results in practice. In many ways, creat-
ing NOROO Smart Mix meant building another precise

“eye” made of data.

Since launching in February, NOROO
Smart Mix has continued to learn and im-
prove as its data volume grows. Assistant
Manager Lee Je-hui explained, “Al does
not stop evolving once the system is built.
It improves through continuous learn-
ing from data. Architectural Technology
Team 1 plans to keep advancing NOROO
Smart Mix by improving data precision,
allowing us to deliver results that are even
closer to real-world conditions.”

TOWARD BETTER Al EXPERIENCES AND
NEW STANDARDS

After the interview, the Color Support
Team and Architectural Technology Team
1 gathered for a group photo. They be-
gan in different areas—one in color de-
sign proposals, the other in color match-
ing. Yet NOROO Smart Color and NOROO
Smart Mix share the same purpose. Both
were built on years of accumulated color
and color-matching data, designed to
reduce repetitive work, deliver refined
results more quickly, improve customer
convenience and satisfaction, and in-
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crease field efficiency. Their value
goes beyond replacing existing tasks.
For customers, they open the door to
NOROO Paint & Coatings’ advanced
technology. For those on the job,
they create room to focus on higher-
value work.

NOROO Paint & Coatings plans to
continue advancing its Al-based
services and to expand the value of
its color technology in more diverse
ways. By combining technology with
practical insight, NOROO Paint &
Coatings is creates better experienc-
es and sets new standards, pointing
toward an even stronger future.
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Technology with Heart, Al at NOROO

Here is a closer look at the various Al-powered services introduced by NOROO. Data and expertise accumulated over
many years are now combined with Al technology to instantly simulate repainted apartment exteriors on mobile de-
vices and quickly generate precise color-matching data. Chatbots across the group respond to a wide range of em-
ployees’ questions, while drones and CCTV help keep worksites safe. Although the two letters “Al” may bring machines
to mind, behind them lies the time and effort NOROO has built up, its genuine commitment to customers, and its drive

toward a better future.
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NOROO SMART COLOR

NOROO Smart Color is an Al-pow-
ered service that supports apartment
repainting design, and has been de-
veloped as a dual system consisting
of a mobile app that sales staff can
use directly on site and a web-based
platform through which the design
team can carry out more specialized
work.

When a staff member takes a photo
of an apartment on site and selects
colors and patterns, Al analyzes the
building structure, generates the
exterior elevation, and applies the
selected colors and patterns to pro-
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duce a design draft. In the process, it accurately identifies variables such as
narrow wall sections between windows and exterior units, completing the eleva-
tion with precision, while automatically removing visual obstructions such as
landscaping trees and vehicles that block the building so that the application
areas can be clearly identified. It takes less than five minutes to generate a
design draft. The generated draft can be delivered to a designer, and in the
web system, key elements such as walls and windows are automatically sepa-
rated into layers, increasing work efficiency. Field staff who use this service are
referred to as “Al Color Directors,” and provide design drafts through NOROO
Smart Color in response to a range of customer needs during the consultation
process.
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NOROO SMART MIX

NOROO Smart Mix is an Al-based service that provides
paint color formulation data and is available through
Paint Pro, a dedicated website for distributors. When a
user enters the paint product, specification, and color,
the service automatically generates the colorant formu-
lation ratio that matches those conditions.

In particular, it provides both high-chroma colorant
formulations that prioritize color accuracy and general
colorant formulations designed with economy and ef-
ficiency in mind based on similar color standards, allow-
ing users to choose the optimal color-matching strat-
egy depending on the situation. On the formulation
results screen, users can visually compare the target
color with the predicted color and check the estimated
color difference value, along with various other details.
It also supports color-matching history management,
automatically saving formulation results by distributor
so that past data can be easily used for repeat tasks,
while also allowing the results to be printed out and ap-
plied immediately on site. NOROO Smart Mix has cur-
rently been launched initially as a service dedicated to
water-based paints and is expected to be expanded in
the future to cover a wider range of product categories,
including solvent-based paints.
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NOROO Smart Mix
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NORI, THE HR CHATBOT

Last March, the HR team at NOROO Holdings intro-
duced an Al chatbot service that automatically re-
sponds to key internal inquiries related to payroll, annu-
al leave, benefits, company regulations, and processes.
Named “NORI” through an internal vote with the idea
of creating a friendly and approachable chatbot com-
panion, the chatbot provides accurate answers based
on internal policies and helps improve work efficiency
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by directing ambiguous or interpretive questions to the relevant
department.

NORI can handle not only HR-related inquiries but also a wide
range of questions concerning internal regulations and proce-
dures, PC replacement requests, meeting room reservations, and
system issues. For more complex matters, it summarizes only the
key points and can also identify the intent behind a question, di-
recting users to the relevant forms or links. Its multilingual support
in English, Japanese, and Chinese has also broadened its usabil-
ity for foreign employees.

NORI can be accessed through the company’s internal portal, as
well as via Copilot in Teams, without any separate installation.
It also supports a mobile app, making it available anytime and
anywhere. NOROO Holdings plans to further enhance and stabi-
lize the service by June, then gradually expand it across all offili-
ates by the end of this year. NORI is expected to establish itself
as a digital colleague that supports employees in their work more

conveniently.

Al DRONES AND VIDEO
MONITORING SYSTEMS
NOROO Paint's ESQM Team,
which works to prevent serious
industrial accidents and safety incidents, is also making active
use of Al technology. Its KakaoTalk-based chatbot provides im-
mediate answers to questions on safety and environmental regu-
lations, training, and safety rules, while on site, Al drones are de-
ployed to inspect hard-to-reach blind spots such as smokestacks
and rooftops. These drones are equipped with thermal imaging
sensors, helping to detect and prevent fire risks. NOROO Paint is
also preparing to introduce a video monitoring system that uses
Al to analyze CCTV footage in real time and immediately issue
alerts when it detects insufficient safety gear, violations of safety
rules, or safety incidents involving workers.

In this way, the ESQM Team’s Al technologies help identify a
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range of on-site risks in advance and support rap-
id a response when incidents occur. What makes
NOROO Paint’s ESQM system especially meaning-
ful is that, although it originated from the team’s
own ideas and was implemented at relatively low
cost, it has proven effective in improving safety at
the worksite.
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Safe & Together
With Seol Chae-hyeon & NOROOWA

SEOL CHAE-HYEON, VETERINARIAN AND AMBASSADOR FOR NOROOWA NON-SLIP PET SPRAY AND
NOROOWA VARNISH PET PAINT

A home shared with pets calls for a different level of care, beyond what human standards alone can provide. For small
animals, slippery floors and invisible chemical irritants can be an even greater burden because their bodies are more
vulnerable. To address this, NOROO Paint & Coatings launched functional products developed with pets in mind. We
spoke with veterinarian Seol Chae-hyeon, an advisor on the development of NOROO Paint & Coatings’ Non-Slip Pet
Spray and Varnish Pet Paint, about how the products respond to real needs from a pet’s point of view.
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NOROOWA NON-SLIP PET SPRAY FOR JOINT PROTECTION and a range of mats firsthand. Yet, none proved to be
“Through a broadcast called There Are No Bad Dogs in the a complete solution. Some lacked durability, some dis-
World, | have visited countless homes outside my clinical rupted the interior, and others were simply too difficult to
work. Along the way, | kept encountering the same issues pet maintain. In some cases, dogs even mistook the mat for
dogs face. Slippery floors were one. Joint problems caused a place to relieve themselves. He added that overly soft
by repeated slipping were another. Then there were acci- mats can actually interfere with a dog’s sense of bal-
dents that happened when dogs chewed on furniture out of ance. “The Non-Slip Pet Spray felt especially significant
curiosity.” because it fills that very gap. You can use it in hallways
In particular, veterinarian Seol Chae-hyeon pointed out where mats feel out of place, in front of the sofa, or in
cases of patellar luxation. The patella, also known as the other small areas that are hard to cover. What matters
kneecap, helps keep the femur and tibia properly aligned.
When it slips out of place, it can cause pain and affect the

way a dog walks. Most homes in Korea have smooth wooden g
floors, and many households also have small dogs with nat-

urally weaker joints. Repeated slipping can lead to recurrent e
dislocations, placing strain on the bones, ligaments, and y
cartilage, eventually leading to a cruciate ligament rupture. 4 3
“What makes it even more heartbreaking is that the condi- \ $=*

tion can often be prevented, or at least slowed, by changing
the environment. That was why | felt right away that Non-Slip

Pet Spray was something that we absolutely needed.”

Dr. Seol Chae-hyeon had also tried slip-resistant flooring
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most for joint health is not softness, but enough
grip to keep the paws from slipping.”

Developed by NOROO Paint & Coatings with tech-
nical expertise and advice from veterinarian Seol
Chae-hyeon, NOROOWA Non-Slip Pet Spray comes
in a spray formula that dries in just 15 minutes. De-
veloped mainly with naturally derived rosin and
water, the product is colorless, odorless, low-irri-
tant, and certified as a Consumer Chemical Prod-
ucts Subject to Safety Verification.

“Passing strict safety certification means more
than simply proving the product is safe. It means
creating a space where pets can rest, play, and
roll around in complete comfort. As someone who
speaks for animals that cannot speak for them-
selves, | am truly glad to see a product like this, one
that stays true to the essentials and is made with
real care.”

NOROOWA VARNISH PET PAINT FOR

CHEW PROTECTION

NOROO Paint & Coatings applied the same level of
care to NOROOWA Varnish Pet Paint, with detailed
input from veterinarian Seol Chae-hyeon. A bitter-
ing agent was added to help discourage chewing,
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while ingredient safety and ease of use were carefully reviewed
throughout development.

“A dog’s mouth is how they explore the world. That is why safety
comes first, even when something ends up in the mouth. Just as
important, the product needs to help them learn, ‘I should not
chew this.” The best training happens when they learn that for
themselves.” To support that purpose, NOROOWA Varnish Pet
Paint underwent strict pet-safety testing. Durability was doubled,
resulting in an outstanding level of scratch resistance. The eco-
friendly volatile organic compounds (VOC) formula was also de-
veloped with both pets and families in mind. It also provides daily
water resistance and stain protection. “Once urine seeps into
wood, removing the odor becomes extremely difficult. Using the
product on door frames, baseboards, furniture, and similar sur-
faces can help prevent that kind of problem.”

Dr. Seol Chae-hyeon describes himself as “a lawyer for dogs.” By
that, he means someone who speaks for what dogs are thinking.
His standards for product advisory work are just as clear: “Would
| feel comfortable using it on my own dog right away? And would
it truly make a difference in real life? Those are the two questions
that matter most.”

Dr. Seol Chae-hyeon says the greatest reward comes from seeing
positive changes in pets’ everyday lives. He also shared his willing-
ness to keep contributing to the growth of Korean pet products
that can stand proudly on the global stage. With ambassador
Seol Chae-hyeon's veterinary and behavioral insights, combined
with NOROO Paint & Coatings’ R&D capabilities, spaces shared
with pets will become safer, more comfortable, and happier.
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A Safe Workplace, Protected by Us
ESQM Team’s Smart Safety Innovation

Last year, NOROO Paint won the grand prize with the highest score at the 2025 PSM (Process Safety Management)
Best Practice Competition hosted by the Jungbu Regional Employment and Labor Administration. Earned in compe-
tition with major corporations, this award stands as a valuable achievement born from the ESQM Team's hard work
in advancing the process of safety management system through the adoption of smart safety technologies and the

strengthening of its safety culture.

ZENTIFARMBARIFRFIFESQMARE R 2
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SMART SAFETY TECHNOLOGY

BORN FROM EVERYDAY IDEAS

The PSM (Process Safety Management) Best Practice
Competition is a prestigious event in which workplaces
in the region compete in safety management standards
through preliminary and final rounds. NOROO Paint’s
ESQM Team presented its case alongside eight compa-
nies that had advanced through the preliminary round
before an audience of some 170 attendees and went on
to win the grand prize. The ESQM Team is dedicated to
managing Environment, Safety, Quality, and Manage-
ment, and is responsible for the company’s core safety
infrastructure, ranging from site inspections to the es-
tablishment of safety and health management systems
based on the Serious Accidents Punishment Act and the

Occupational Safety and Health Act, as well as chemi-
cal substance management and global certification
management. This achievement at the competition was
the result of a voluntary challenge undertaken together
by Manager Ha Seung-yong, Associate Park Cha-won,
and Associate Lee Keon-u of the ESQM Team. Choi O-
jeong, General Manager of the team, said, “l am all the
more proud because this valuable accomplishment
was made possible by team members who stepped up
of their own accord.” What drew the most attention to
the team at the competition was not the introduction of
grand external technologies, but practical smart safe-
ty solutions inspired by the team members’ everyday
ideas. One example was an Al drone, equipped with a

thermal imaging sensor to detect abnormal tempera-
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tures in storage tanks on a daily basis and monitor
work at height in real time, which originated from
a team member’s hobby of traveling. The mobile
CCTV system was developed in-house based on
the idea of a “baby monitor.” While a ready-made
unit had been quoted at KRW 10 million each, the
team built one for under KRW 500,000, drawing
applause from the audience when the production
cost was revealed during the presentation. The
Al chatbot was created at zero implementation
cost, with the three team members entering the
data themselves over the course of three months.
Manager Ha Seung-yong said, “Rather than mak-
ing vague investment in safety technology, it was

these idea-driven smart safety solutions—practical enough even
for smaller companies to adopt—that received a strong response
at the competition.”

The Safety and Environment Kiosk enables users to access MSDS
(Material Safety Data Sheet) information, hazardous risk infor-
mation, and emergency response information, among other re-
sources. For the safety training videos, employees themselves
handled both the scripting and on-screen appearances, while
an outside vendor was responsible only for filming and editing,
allowing the content to reflect the realities of the worksite more
faithfully. In addition, the introduction of a mobile ionizer to re-
duce the risk of static electricity in plastic and solid powder pro-
cesses was recognized as an effective improvement well suited to
the specific characteristics of the site.

A SAFETY CULTURE BUILT BY MANAGEMENT COMMITMENT
AND FRONTLINE DEDICATION

Alongside its technological innovation, what was also highly
praised was the safety culture embedded throughout the orga-
nization. Under management’s firm commitment to safety, the
safety budget was increased by 29% from the previous year.
Choi O-jeong, General Manager, said, “Through management’s
wholehearted support, guided by the philosophy that safety is
not a cost but an investment, people in the field came to share
the understanding that the company genuinely cares about our
safety. As a result, PSM naturally became part of everyday prac-
tice.”

On site, TFT meetings, safety campaigns, internal audits, and
training sessions are carried out on an ongoing basis. Through

the employee-participation open chat room, “NOROO
Safety Hotline,” unsafe conditions reported by workers
are immediately received and addressed. Manager Ha
Seung-yong said, “In the past, we had to encourage
people to speak up, but now the culture has changed
to the point where workers reach out first. That change
is incredibly rewarding to see. The ESQM Team takes
great pride in helping ensure that everyone can work
safely each day and return home healthy to their fami-
lies.”

Ha Seung-yong also shared the team’s determination
for the future. “This grand prize is by no means the end
of the story. Rather, itis a stepping stone that comes with
the heavy responsibility to move even further ahead.
Building on the five additional points awarded through
this grand prize, the ESQM Team will do its utmost in
this year's PSM rating evaluation to advance beyond its
current designation as an excellent safety workplace (S
grade) and become the first in the industry to achieve
the highest distinction, P grade.” The ESQM Team will
continue moving forward with its original conviction and
unwavering resolve that there can be no compromise
on safety, until the Anyang Plant becomes the industry’s
benchmark and standard for safety.
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NOROO Paint Strengthens Its Response to the

High-Performance, Recoating, and Water-Based

Paint Markets with New Building Products

STRENGTHENING A PRODUCT PORTFOLIO THAT COVERS EVERYTHING FROM SPECIALIZED ENVI-

RONMENTS TO GENERAL CONSTRUCTION

NOROO Paint has introduced 10 new products for the broad building marketin 2026, stepping up efforts to strengthen
its product competitiveness. With a broad building product portfolio designed to reflect a wide range of use environ-
ments and market characteristics, from specialized settings to general construction sites, NOROO Paint plans to re-

spond to the diverse needs of its customers.
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FASTER AND MORE CONVENIENT THAN EVER

Having led the architectural coatings market through
advanced technology and field-oriented product de-
velopment, NOROO Paint is once again targeting the
broader building market this year with a new lineup of
products. NOROO Paint has consistently developed new
products with speed by reflecting the actual conditions
of construction sites and changes in the market, while
continuously advancing the performance and quality of
its architectural coatings.

The new products unveiled by NOROO Paint for 2026
were likewise planned based on the characteristics of
construction sites and the market, and are grouped
into three categories: high-performance differentiated
products, products targeting the recoating and main-
tenance market, and upgraded products designed
to strengthen the general water-based paint market.
Through this lineup, NOROO Paint aims to strengthen its
broad building product portfolio spanning everything
from specialized environments to general construction

sites, while responding more systematically to the increas-
ingly segmented demands of the architectural coatings
market.

The high-performance differentiated product lineup in-
cludes four products designed for high-load and specialized
conditions such as roads, industrial facilities, and specialty
flooring. These include “NOROOWAY Anti-Icing Agent,” which
significantly improves road safety by delaying the formation
of ice on road surfaces in winter; “Cleanpoxy Lining Master,”
which can be used to reinforce floors in environments such
as logistics warehouses and smart factories where heavy
loads and repeated traffic from heavy equipment vehicles
are common; “Cleanpoxy Antistatic Lining,” designed for in-
dustrial sites requiring static control, such as the semicon-
ductor, display, ultra-precision, and data center industries;
and a high-performance waterproofing solution that deliv-
ers both durability and waterproofing performance through
the “Blackthane AP/Skin Sheet-2000DS” system, which com-
bines a one-component non-exposed waterproofing mate-
rial with a double-sided silica sand sheet.

FIELD-DRIVEN TECHNOLOGY UPGRADES

The product lineup targeting the recoating and
maintenance market was developed with a focus
on renewing existing paint films and improving ap-
plication efficiency at maintenance sites. “Clear
Sealer (hiding type),” a water-based primer with en-
hanced hiding performance and adhesion, is for-
mulated with a special synthetic emulsion to deliver
stable finishing quality even on existing paint films
or chalked surfaces. Compared with the existing
Clear Sealer, it offers improved substrate absorp-
tion resistance and enhanced hiding performance,
reducing topcoat consumption while further im-
proving the completeness and performance of the
paint film. “All-in-One Water-Based Waterproofing
Material,” which integrates the primer, intermedi-
ate coat, and topcoat into a single product, can
be applied in a one-step process, improving work
efficiency. Available in a range of colors includ-
ing gray and green, it can be applied immediately
with a roller or brush once opened, making it easy
for anyone to achieve a high-quality waterproof-
ing finish. “Water-Based Flooring Topcoat” is a
low-odor water-based finishing material that can
be applied to a variety of flooring substrates, in-
cluding urea, high-hardness urethane, and epoxy,
making it suitable not only for new construction
sites but also for recoating projects.

The product lineup for strengthening the general
water-based paint market has also been further
upgraded. “SOON & SOO Water-Based Interior
New Grade 17 is an interior water-based paint that
meets the KS M 6010 Type 2 Grade 1standard, with
enhanced hiding power and finish quality, making
it suitable for finishing a wide range of indoor spac-
es, including residential and commercial facilities.
The lineup also includes a New Grade 2 product
based on the same concept, offering consumers
a wider range of choices. For exterior use, NOROO
Paint has introduced “Qfit Water-Based Exterior
New Grade 1, strengthening the competitiveness
of its water-based coatings in the markets for large
exterior walls and apartment housing exteriors.

A NOROO Paint representative said, “These new
broad building products form a strategic lineup

SPRING . 2026 23

tailored to specific targets by reflecting on-site conditions and
the growing segmentation of the market,” adding, “From high-
performance products to recoating and the water-based coat-
ings market, we will continue to expand our product competitive-
ness across the building sector as a whole.”
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NOROO Holdings Recognized as “2025 Outstanding Company
in Business Ethics and Integrity Management” by ACRC

NOROO HOLDINGS

NOROO HOLDINGS RECOGNIZED AS “2025
OUTSTANDING COMPANY IN BUSINESS ETHICS AND
INTEGRITY MANAGEMENT” BY ACRC

NOROO Holdings has been selected by the Anti-Corruption
and Civil Rights Commission (ACRC) as a “2025 Outstand-
ing Company in Business Ethics and Integrity Management”
and received a commendation from the commission chair.
At this year’s awards, three private companies were selected.
Among them, NOROO Holdings was recognized for its ac-
tive initiatives in implementing group-wide ethics and anti-
corruption practices and enhancing transparency, becom-
ing the first company in the paint and coatings industry to
receive the honor.

ACRC has been promoting the adoption of business eth-
ics and integrity management practices across the private
sector. In 2025, the commission focused on encouraging
participation from mid-sized companies and boosting the
effectiveness of anti-corruption efforts. Over the past three
years, NOROO Holdings has worked with ACRC to implement
initiatives such as the on-site training program on business
ethics management for private companies and the com-
pliance program, while establishing a group-wide business
ethics and anti-corruption management system. Notably,
through its participation in the compliance program, the
company identified corruption risks at the group level and
upgraded internal control procedures. Based on assessment
results, it developed improvement initiatives, which are be-
ing implemented in phases.

The company has also established a regular “business eth-
ics management workshop for leaders in the chemical busi-
ness,” including its key affiliate NOROO Paint & Coatings,
as well as operates a structured business ethics and human
rights education system for new hires, promoted employees,
and leadership. In addition, NOROO Holdings has strength-
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ened organization-wide adoption by transparently disclos-
ing its business ethics and anti-corruption activities through
its sustainability reports.

An official of NOROO Holdings said, “This recognition re-
flects the strong commitment of our top management and
acknowledges our company-wide efforts to implement an
business ethic management system centered on our ESG
management framework. We will remain committed to ad-
vancing our ESG, compliance, and business ethics manage-
ment practices to global standards, grounded in our core
values of integrity and fairness.”
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NOROO HOLDINGS STEPS UP ENVIRONMENTAL
DISCLOSURE EFFORTS TO ENHANCE ESG MANAGEMENT
NOROO Holdings has begun actively responding to
global environmental disclosure requirements as part
of its efforts to enhance ESG management and build a
foundation for carbon neutrality. NOROO Paint & Coat-
ings has participated for the first time in the climate
change assessment of Carbon Disclosure Project (CDP).
This marks the first step toward expanding group-wide
environmental management and refining its climate
risk response system, laying the groundwork for further
strengthening NOROO Holdings’ ESG framework.

CDP is a leading global environmental disclosure sys-
tem that guides major institutional investors and finan-
cial institutions worldwide. It comprehensively evaluates
companies’ climate change response strategies, carbon
neutrality initiatives, and the level of environmental in-
formation disclosure. Participation in CDP has also been

NOROO Holdings Steps Up Environmental Disclosure Efforts to
Enhance ESG Management

increasingly encouraged in Korea's capital markets,
serving as a key benchmark for assessing companies’
climate response capabilities and environmental man-
agement systems.

To proactively respond to these changes, NOROO Hold-
ings has advanced CDP participation led by NOROO
Paint & Coatings. The company has also formed a joint
task force with NOROO Paint & Coatings to accelerate
efforts to build a carbon neutrality foundation, includ-
ing carbon management, expansion of global invento-
ries, scenario analysis, and reviews of mid- to long-term
transition investment strategies. These efforts reflect a
phased expansion of the group’s climate response and
disclosure framework.

In particular, while listed companies in Korea’s paint and
coatings industry are also facing growing pressure from
global institutional investors to participate in CDP, many
have yet to take concrete action. In this context, NOROO
Paint & Coatings’ commitment to CDP is significant in
demonstrating a proactive approach to environmental
disclosure and carbon neutrality framework develop-
ment.

An official of NOROO Holdings said, “Climate change
response and environmental disclosure are no longer
optional but have become key benchmarks of corporate
competitiveness. We will keep building our carbon neu-
trality foundation in partnership with our affiliates and
further strengthen our environmental management and
ESG execution.”

BEREEN R RIFRE SIS, BLESGEE

NOROO#Z R A B IR AT N MEBESCAE M@ ME, EERXE
2HIFIRE BB TIF I T O FABINOROOHREIRBERASE
KB ERINEE B RAFFE—CDP (Carbon Disclosure Project, Bxfg
BIRBEME) HSEZ L (Climate Change) i, XiT S & ERREGRER
RER BACIBRRNNERERTE—T, BSEENFEEMGE
NOROO#R AR B RR A B BERESCHEMHAR R E 7 B E ko
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NOROO Paint & Coatings Launches FireBlocking 216, a Fire
Protection Coating for Steel Structures

COPFAZEBRANMHMSRNEBEXINARMEFRESRET
B, GEWE R WESREA R SIS RPN S URFRESRFF
KFEHERIRIN I, BEARATH X &S5 COPHIE KRBT
R, COPIER A BRI RENM NI ENRIF REERERNERTR,
NOROORR B3 B IR A B IR A M3 X —#8 %5, BINOROCOFHR D BR AR
BIAFOHEHE T COPITEES 5 TR, H5NOROOFHIHRAET TWMITIF
4B (TFT), INRMPZ SR B B P A1 &S, A4 SERINEER. 2REFFR
T RUBRON P RARARESAENS, Z5T AEHAEENUREL
Rz3g R BR (A R 1R o

BEFIENR, SEERREHTLA LAl BABKE 2R EE X
FB5COPHMER, BAZH AW HRIERITHEREUMHE R T, NOROO
ARNEXRS5ABEZRIEEN, BT ANREERBESRPAGRE
RAENRITES,.
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NOROO PAINT & COATINGS

NOROO PAINT & COATINGS LAUNCHES FIREBLOCKING
216, A FIRE PROTECTION COATING FOR STEEL
STRUCTURES

NOROO Paint & Coatings (NOROO PAINT) has launched a
new product, FireBlocking 216, designed to secure fire resis-
tance performance for structural steel columns in buildings.
FireBlocking 216 is an intumescent fire protection coating
that has obtained a two-hour fire rating under Korean stan-
dards. It is a high-performance product engineered to pro-
tect steel structures in the event of a fire.

When exposed to high heat, the coating rapidly expands
and forms a thick insulating layer, effectively delaying the
transfer of heat to the steel structure. In a fire, the tempera-
ture of steel structures can rise rapidly, significantly reducing
structural stability and potentially leading to sudden build-
ing collapse. The application of FireBlocking216 helps delay
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these risks, giving enough time for evacuation and initial re-
sponse while reducing damage to people and property.

As steel-structure buildings such as logistics centers, mixed-
use developments, and large-scale retail facilities continue
to increase, the importance of certified fire-resistant ma-
terials is becoming more pronounced. FireBlocking216 has
been performance-verified in accordance with Korea's fire
resistance certification system, as well as obtained a two-
hour fire rating for steel columns in buildings. The product
has also been rated “compliant” under KS F 2271 (Test
method for gas toxicity of finishing materials of buildings),
meeting standards for the potential toxicity of combustion
gases generated in the early stages of a fire. In addition, as a
single-component product, it minimizes mixing requirements
to improve convenience. Its matte finish also meets architec-
tural finishing requirements.

An official of NOROO PAINT said, “This two-hour fire rated
FireBlocking 216 is deigned with a mechanism that delays
heat transfer by forming an expanded insulating layer in the
event of a fire. It was developed with both fire performance
and convenience in mind for steel-structure buildings.”

NOROO; % ¥ Bz R B PR ]

HEH AT R A REMRF 2 MLE MY FIREBLOCKING 216”7
NOROORKIRM BIRAB F EFLSFHH T AT HERRMAEM A EER
#r= & “FireBlocking 2167, FireBlocking 2162 — Ik 1S #HE2/\BI i A 45
MPAMER & BT ACREL BE AAREK BRI REMMIZ TSR
Ao

ZrERERIMBMAR, FESARL K, ZREENRRER, NTE
HEER AR AMET . AR EER, WEMIRERZE L, 8% E
MHARIE T, ATRESBREFARIE. FireBlocking  21689N FRREMBIELE L
XL, J9 A RETEF A ERR 3 S ENET 8], BB F R ARG TMM =ik,
SEER, BEWRTOGERN AR RS NEMBERTUISM, £330
IERIf AR EB MR AN R FireBlocking 216 UMR BN
2NBS A RER B AT, BIRBEERT A S MIAE S E ST BEIIE, LAY,
P ERIEIRISKS F 2271 GRS B BN %) SR 548”7
FUE, FAREENRATTRE~ENRESEBESE A BEEHECBXERF
B, @A RAN R, RAREBL T RS IR, B 7 Nk T EEE,
HRAMEHIE, BT H 2 B R R,

NOROOBRKIEX A BT AFRR, “FireBlocking 2162 —E F2/)\ B i k&
INE B A RETTE BB AR RIERAS @A I8, R R0
T MR R BN A RE S I M T @R,

A BACK-TO-SCHOOL INTERIOR SOLUTION: MAGIC-OFF
PEELABLE PAINT

To meet growing demand from consumers looking to
give their children’s rooms a makeover for the new school
term, NOROO Paint & Coatings has introduced NOROO
Magic-Off Peelable Paint as a new alternative. This wa-
ter-based paint can be peeled off like a sheet once fully
dried, allowing users to make transformations and resto-
rations as much as they want.
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A Back-to-School Interior Solution: Magic-Off Peelable Paint

Unlike conventional paints, Magic-Off Peelable Paint is
not designed for permanent coating. It is formulated with
both durability and neatness in mind. While it maintains
sufficient adhesion under normal indoor conditions, it
can be removed cleanly after a certain period of time.
To enhance durability, the company recommends ap-
plying three coats and using a dedicated primer suit-
ed to the surface. In particular, for absorbent surfaces
such as wallpaper, using a primer helps prevent lifting
and minimizes wall damage during removal. In addition,
Magic-Off Peelable Paint is an eco-friendly, water-based
product that does not use volatile organic solvents, sig-
nificantly reducing the characteristic paint odor. It is de-
signed to allow normal daily activities immediately after
application, making it suitable for living spaces such as
children’s rooms and living rooms.

Consumer response has also been positive. Although it is
still in its initial stage of sales, the product has garnered
high interest by maintaining the top ranking in the paint
and coatings category on NOROO PAINT's official online
store. The company attributes this to lowering the barrier
to entry for DIY interior projects, which has resonated with
consumers. An official of NOROO PAINT said, “Magic-Off
Peelable Paint is designed to help consumers use their
spaces more flexibly during times of change, such as the
start of a new school term. It offers a practical solution
for those looking to update room interior as their children
grow, with the option to easily change and restore the
space as needed.”

HFHEREERREE “RISKEAIHIEHMAGIC OFFifE”
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22 [E] AR, HAEB BRI IRE RN,

&SRR, Magic OffaJRIBREIFLUKA KB N RIHR. %7~ igit iy
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B, IS, Magic OffBJ BRI Z T EMIE AR LB HIATI B RA M
5, KIBRD 7 HB Sk MERRIERA, haEk B o IERAEERKTF, &
BRTIIER . FETFEERE, ERAEN.
BEENRNE 2R RAFT @A LT, H¥TERKBHEERE
%, B1Z 7 mETENOROORKIE 7 W L BB RH 2R R RIFEEE—,
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3RoNOROOREHMERX AFARKT, “Magic Off JRIBERKIR—REENARE
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THE KIBAN

THE KIBAN SUCCESSFULLY COMPLETES IBS PROJECT IN
LAOS WITH KOICA

THE KIBAN has successfully completed an Inclusive Business
Solution (IBS) project in Laos in collaboration with the Korea
International Cooperation Agency (KOICA), holding a seed
donation ceremony in Paksong on March 20.

IBS is a flagship international cooperation program led by
KOICA that brings together public and private sectors to
build sustainable economic models in developing coun-
tries. Through this initiative, the Ministry of Agriculture and
Environment of Laos secured high-value vegetable seeds,
including chili peppers, tomatoes, and cabbage. This pro-
gram is expected to help improve the country’s agricultural
self-sufficiency and promote economic independence.

The project’s objective is to address low productivity and
limited access to seeds and farming technologies among lo-
cal farms. By providing high-quality seeds and cultivation
techniques, the project represents a meaningful step toward
building a sustainable agricultural foundation and a self-
reliant system.

Through the IBS project, THE KIBAN has been recognized for
transferring locally adapted seedling and cultivation tech-
niques, contributing to improved agricultural productivity
and increased farm income. At the same time, the initiative
has further strengthened trust in and recognition of Korean
companies within the Laos community. THE KIBAN plans to
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THE KIBAN Successfully Completes IBS Project
in Laos with KOICA

foster the development of a sustainable agricultural ecosys-
tem through farmer education and ongoing management
and collaboration. The company also aims to expand win-
win agricultural development models, enhancing agricultur-
al competitiveness in developing countries while exploring
new market opportunities.

THE KIBAN

THE KIBAN5S-KOICAREIhSER EHEIBSTE

THE KIBANS&EERES1ENM (KOICA) EEREFEHEH N BB R LR
ARAZ (IBS:Inclusive Business Solution) B MIMKE, HF3H2087F
B (Paksong) 247 7 M F BB

IBSZKOICANKRERMEERE1EM B, EEHDILZBTERAIEGIE, WED]
FHEZ TR BT IR B, ER R AIFEEL (MAE) K18 7 Bl B B
DESEMMNEREMT, XNEMTRABRRZENR L BLAER, FHEiH
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R FMBITEAR, BRI EF-EMA B o F8580, 52N
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THE KIBANSEZ LERINE, 218 7 SN YN BB RMBREA, TR
Rl & = HFIE MR WA TS EIRE T RRITMN . BB, X it X 3t & E
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